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Forging Lasting Ties Between the United States and the Middle East 
Through Business, Education and Culture

For more information, please visit: www.pittsburghmideastinstitute.org

The Pittsburgh Middle East Institute

is proud to present

“EGYPT TODAY:  OPPORTUNITIES IN 
BUSINESS AND TECHNOLOGY”

For a special business luncheon and panel discussion featuring leaders from a

DISTINGUISHED 17-MEMBER 
DELEGATION FROM EGYPT

Friday, June 25, 2010
The Duquesne Club 

11:45 a.m. - 1:30 p.m.
$60/person  I  Company Tables of 8 to 10 Available

DISTINGUISHED PANELISTS FROM EGYPT:

  t Hisham Fahmy, CEO of American Chamber of Commerce, Egypt

  t M. Gamal Moharam, Chairman, MGM Banking and Financial Consultants  	
      and President of American Chamber of Commerce, Egypt

  t Alex Shalaby, Chairman, Egyptian Company for Mobile Services (Mobinil)
                                                                                                                                              
  t Tarek A. El Sadany, Senior Advisor to the Minister of Communications and IT

OVERVIEW OF PITTSBURGH’S BUSINESS 
AND TECHNOLOGY COMMUNITY:

  t Bill Flanagan, Executive Vice President, Allegheny Conference on 
      Community Development

  t Andrew Moore, Director, Pittsburgh Engineering Office, Google Inc.

  t Audrey Russo, President and CEO of Pittsburgh Technology Council

Moderated by Bill Flanagan

1:30 p.m.  Informal networking

Limited Seating--RSVP by June 21, 2010 to Maria Hastings at 
info@pittsburghmideastinstitute.org or 412 973 0107. Please 
make checks payable to Pittsburgh Middle East Institute and 
bring to event or mail to 5 Von Lent Place, Pittsburgh, PA 15232.

*Webcast of panel discussion 
to be provided courtesy 
of World Affairs Council of 
Pittsburgh
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�.5  The Eaton Brand Identity

ThE EaTon Brand SIgnaTurE

Overview

The	Eaton	Brand	Signature	is	the	
visual	expression	of	our	brand	posi-
tioning	in	the	market	place.	It	
consists	of	two	components—the	
Eaton	logomark	and	the	competency	
line	“Powering	Business	Worldwide.”

As	a	rule,	the	Eaton	logomark	is	
always	accompanied	by	the	compe-
tency	line.	It	is	a	bold,	declarative	
statement	about	Eaton.	It	strongly	
asserts	the	role	we	play	in	devel-
oping	innovative	technologies	for	
safer,	more	effective,	and	more	effi-
cient	ways	to	manage	power.

The	Eaton	Brand	Signature	embodies

•			a	graphically	appealing	look	full	of	
energy	and	action

•			Eaton’s	Brand	Attributes	and	
Brand	Voice—vivid,	sharp,	and	
thought-provoking,	while	being	
serious	and	straightforward	at	the	
same	time

•			Eaton’s	proven	reputation	as	an	
action-oriented,	forward-looking,	
and	thoughtful	enterprise,	one	
that	is	progressive	and	technology-	
based

•			a	distinctive	and	memorable	treat-
ment	of	the	Eaton	logomark	and	
competency	line	that	fuses	them	
into	a	complete	entity,	rather	than	
merely	splicing	them	together	as	
a	logo	and	an	added	line

•			the	values	and	expectations	of	
our	global	markets	and	customers	
who	seek	brands	that	exemplify	
technology,	vitality,	and	speed,	all	
in	responding	to	the	problem-
solving	needs	of	customers

Reproduction and Use of the Brand Signature

The	Brand	Signature	must	NOT	be	redrawn	or	recreated	
from	separate	graphic	or	type	elements.	The	correct	
reproduction	of	the	Brand	Signature	can	be	achieved	only	
by	using	the	official	master	artwork	files.	These	files	can	
be	downloaded	from	the	Eaton	Brand	Center.	Go	to	
Eaton’s	intranet	JOE	or	http://supplierselect.eaton.com.	

The	line	“Powering	Business	Worldwide”	may	be	omitted	
only	in	those	rare	situations	where	it	would	not	be	legible	
because	of	size	or	reproduction	techniques,	or	because	it	
would	become	unreadable	at	exremely	long	distances.	
Examples	of	where	the	logomark	may	appear	alone	
include	machine-stamped	or	die-cast	products,	primary	
exterior	facility	signage,	or	small	digital	displays.

Consumer	products	such	as	HOMEheartbeat	or	Golf	Pride	
are	endorsed	by	the	shortened	version	of	the	Brand	
Signature;	which	consists	solely	of	the	logomark.

Translation of “Powering Business Worldwide”

In	all	other	cases	the	Eaton	Brand	Signature	always	
includes	the	competency	line	“Powering	Business	
Worldwide,”	which	sets	in	English	only.	In	addition,	this	
phrase,	even	as	a	stand-alone	headline,	is	never	translated	
into	other	languages.	We	do,	however,	provide	interpreta-
tions	of	its	meaning	and	significance	in	all	official	Eaton	
languages	and	make	these	available	in	the	Brand	Center.


